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HTM 201 - Introduction to HTM (3 units)

Hospitality and tourism industry with focus on basic management theories and principles as
they apply to hospitality and tourism; basic structure, organization, and management of
industry components and the services/products they deliver.
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HTM 223 - Hospitality Management Accounting & Control (3 units)

Prerequisites: Hospitality and Tourism Management 201 and Accountancy 201.

Utilization of accounting information in decision-making, planning, directing, and controlling
in hospitality and tourism management. Integrates areas of managerial accounting and
controls with applications in hospitality industry.
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HTM 371 - Tribal Gaming: Casino Operations (3 units)

Prerequisite: Hospitality and Tourism Management 201.

Functional units of a casino and how they work together to create a viable business model.

Economic and management issues in gaming industry, with emphasis on tribal applications.
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HTM 380 - Hospitality Leadership Theory (1 unit)
Prerequisite: Hospitality and Tourism Management 301.
Historical overview of leadership theories and an introduction to the current components of

leadership behavior and practice.
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HTM 425 - Property Management in Hospitality and Tourism (3 units)

Prerequisites: Hospitality and Tourism Management 301.

Development, planning, and maintenance of hospitality facilities. Real estate economics,
income generation, lease and management contracts, building operations, project
development sequencing, conceptual and space planning, financing, asset management,
industry practices, renovation, and public relations.
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RTM 396 (W) - Business Writing (3 units)

Prerequisites: Satisfies Graduation Writing Assessment Requirement for students who have

completed 60 units; completed Writing Proficiency Assessment with a score of 8 or higher

(or earned a C or higher in RWS 280, 281, or LING 281 if score on WPA was 7 or lower); and

completed General Education requirements in Composite ion and Critical Thinking. Proof of

completion of prerequisites required: Test scores or verification of exemption; copy of

transcript.

Theory and practice of writing in the field of recreation and parks with application to various

settings
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RTM 404 - Cross-Cultural Perspectives of Tourism (3 units)

Prerequisites: Completion of the General Education requirement in Foundations Il.B., Social
and Behavioral Sciences.

Concepts, definitions, and measures of essential cultural components of tourism. Integrated
view of interrelated socio-cultural tourism issues with an understanding and appreciation of
diverse cultures.
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HTM 456 - Hotel Revenue Management (2 units)

Prerequisite: Hospitality and Tourism Management 320.

Revenue management in hotel industry including marketplace intelligence, forecasting,
pricing, and revenue optimization techniques
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RTM 470 - Global Sustainable Tourism Management (3 units)

Prerequisites: Recreation and Tourism Management 101 or Hospitality and Tourism
Management 201.

Global tourism management, economics, ethics, marketing, development, and sustainability.
Social, cultural, and environmental impact indicators . Organization of global tourism and its
components.
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RTM 475 - Recreation & Attractions (3 units)

Analysis of commercial recreation field, including design, development, programming and
marketing aspects of various commercial recreation enterprises.
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RTM 413 - Intercultural Tourism (3 units)

Prerequisite: Recreation and Tourism Management 470.

Concepts of cultural tourism and cultural heritage management. Strategies for planning of
cultural tourism resources and for development of cultural tourism initiatives. Evaluating
tourism potential of cultural or heritage assets.
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MGT 350 - Management and Organizational Behavior ( 3 units)

Prerequisites: Approved upper division business major, business minor, or another major

approved by the College of Business Administration. Proof of completion of prerequisite

required: Change of major form or other evidence of acceptable major code.

Human behavior at individual, interpersonal, and group levels including effect of

organization

structure on behavior. Emphasis on managerial roles, historical evolution of management,

ethics, and behavior in multicultural contexts.
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MGT 352 - Human Resource Management ( 3 units)

Prerequisite: Management 350.

Acquisition, development, maintenance, and termination of human resources in accordance
to

goals of the organization.
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MGT 357 - Multinational Business and Comparative Management ( 3 units)

Prerequisite: Management 350.

Context of international business, environment, institutions, and business practices. Cultural
awareness, sensitivity, interpersonal, and leadership skills needed in an international context.
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MKTG 370 - Marketing ( 3 units)

Prerequisites: Approved upper division business major, business minor, or another major

approved by the College of Business Administration. Proof of completion of prerequisite

required: Change of major form or other evidence of acceptable major code. Marketing

majors must complete this course with a minimum grade of C (2.0).

Function of marketing in the organization and in society. Topics include market analysis and

consumer behavior, product planning, pricing, promotion, distribution, and international

marketing.
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MKTG 371 - Consumer and Buyer Behavior ( 3 units)

Prerequisite: Marketing 370 with a minimum grade of C (2.0). Proof of completion of
prerequisite required: Copy of transcript.

Psychological, social and cultural aspects of consumers and organizational buyers to
understand their needs, wants, preferences, and behaviors. Identify market segments,
develop targeted marketing strategies and programs.
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RTM 498 INTERNSHIP IN RTM ( 12 units)

For 12 unit internship: 500 hours of off-campus professional work experience in recreation
and tourism management.
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