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The influence of key opinion leader characteristics on sports goods purchase
intention for female consumers
—The chained mediation model based on social influence theory
ZHANG Leqiao, WANG Zhaohong
(School of Physical Education and Sports, Beijing Normal University, Beijing 100875, China)

Abstract: Under the background of the rising "she economy", female consumers have gradually become the main
force in the sporting goods consumption market in the new era. In order to further explore the influence mechanism
of key opinion leaders’(KOLs) characteristics on female consumers' sporting goods purchasing intention, this paper
constructs a chain mediation model based on the social influence theory, with brand affinity and mimicry desire as
the mediating variables, so as to examine the effect mechanism between them. The study finds that: (1) KOLs’
characteristics, including homogeneity, visual appeal, timeliness, product involvement, and interactivity, have a
positive impact on female consumers' sports goods purchase intention; (2) brand affinity and mimicry desire both
have a mediating effect between the KOLs’ characteristics and the purchasing intention of female consumers of
sporting goods; (3) KOLs’ characteristics influence female consumers' sporting goods purchasing intention through
the chain-mediated effects of brand affinity and mimicry desire. Based on those findings, it is recommended to
enhance the influence of KOLs and to foster two-way interaction and emotional connections, creating sports brand
communities to deepen brand affinity among female consumers, and targeting the female sports demographic by

increasing investment in the segmented female sports market.
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